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Patent

Statistics for applicants residing in this country

Patent applications; global rank 8,391 (-18.9%) 24th

Resident applications 8,267

Abroad applications; global rank 124 (-11.4%) 71st

Regional rank and share Asia - 8th 0.4%
South Central Asia - 2nd 12.4%

Resident applications per million inhabitants; global rank 93.4 27th

Resident applications per 100 billion USD GDP; global rank 610 13th

Utility model applications; global rank 2 (~75.0%) 104th

Patent

Statistics for applicants residing in this country

Patent applications; global rank 1,586,339 73.1% o

Resident applications 1,464,605 12.7%

Abroad applications; global rank 121,734 178.7% 3™

Regional rank and share Asia - 1" 66.3%

East Asia - 1% 69.7%

Resident applications per million inhabitants; global rank 1,037 4"

Resident applications per 100 billion USD GDP; global rark 5,702 2%

Utility model applications; global rank 2,946,816 73.4%
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Statistics for applicants residing in this country [1]

Trademark filings; alobal rank 357,669 (-30.1%) 18th
Resident filings 352,89
Abroad filings; global rank 4,778 (-3.1%) 69th
Regional rank and share Asla - 6th 3.0%
South Central Asia - 2nd 37.7%
Resident filings per million inhabitants; global rank 3,985 6th
Resident filings per 100 billion USD GDP; global rank 26,033 2nd
Statistics for applicants residing in this country [1]
Trademark filings: global rank 8,561,984 123.4% ™
Resident filings 7,304,080 4:20.5%
Abroad filings: global rank 1,257,904 4 36.4% . 3
Regional rank and share Asia - 17 71.7%
East Asia - 17" 88.3%
Resident filings per million inhabitants; global rank 5172 v
Resident filings per 100 billion USD GDP; global rank 28,438 ™
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Top foreign destinations

B United States of America
B Canada

B [ndia

B Tuorkiye

B European Patent Office
W Others

Patent

Top foreign destinations; share

48
J P B China
£ W Torkiye
v , M European Union Intellectual Property Office
)::.m .'\ B Russlan Federation
oo S W Armenia (3.5%)

i Others Trademark
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LEADING EDGE TONERS
165 Rattan Canter
Parkway

Edison, NJ 06837 US

Ship To:(420) 01035 |

SHIP To.
Brian
BRIAN ZUCKERMAN
226 RUSSELL STREET
'!l-_l»\'DLEV, MA 01035

el X

Shipment |D:
0118044060

|

GND
Preraid

01035 .

PO Number

»

(9611019) 0075842 10263125
019

FedEx

Ground

20188 10F1
SHIP DATE: 2068 P200S

' PO Paf025.00

Rat:01 16044060 Pxg: COBDOCAZEZNR
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PECLA ] FEBR 2

1, DEBBIE MUEEE-FOWLER, horehy declare ns foflows:
k. ¥ o the individual wii is referred 10 and whose likeness appears in LS

Trademark Application Serial No. BGU0,965 for registzation of the trademrurk:

FLITTLE DEBRIE & Desagn™) filsd by McKee Foods Kingman,
Tr., wiih the United Stases Patert and Trademark Dffice (the “USPTO™L
2. Fhereby consent 1o the wse and repisiration by Mokes Foods Kingman,

Inc. af may name and Jikeseas 38 o bademark with the USPTO,

3. Al simements made in thls declaraion of my own knowledge sme e and
ol atasements made on information and befief are believed 10 be true. These statements were
made with the knewledge that willfill false statemenis and e ke 20 made sre punishable by
fine r imprisonmeesd, or both, onder 13 0.5.C, Section 1001, and thet such willfal false
statemcnts, and the |ike, may jeopandize the validity of this application or ary resalting

repislration.

x ~
O Lbllci W Tk

Dehbile MoK ea:Fawler

Registered Trademark of:

U.S. Reg. No. 4McKee Foods
Kingman, Inc.

,763,816

Registered June 30, 2015
Classes 29 & 30
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Consumers: 160,000,000
Customers: 29,000,000
Outlets: 170,000
Retail formats: 600

I Manufacturers: 8,600

Semi-manufacturers: 80,000

Suppliers: 160,000
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Varietal Producer

Geographical

Certification

brands brands brands

brands

Purpose Examples Ownership Legal device
Distinguish * Chiquita Typically primary | Trademark
between bananas producers or
different * Jablum coffee | processors
products and * Plantation
their producers Reserve sugar
Distinguish = Pink Lady Typically the Trademark
between apples owner of the with associated
different * Tenderstem variety in patent
varieties of broccoli guestion
product type * Zespri kiwi

fruit
Distinguish * Darjeelingtea | Typically public | Geographical
products + Champagne sector bodies or | Indicator or
through their » Idaho regional Appellation of
geographical potatoes associations Origin
origins
Distinguish * FairTrade Typically Trademark
products » Rainforest certification
through ethical Alliance bodies
or social » Organic
standards
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